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Communications 2015-16

● Website redesigned & reorganized

● Web pages more visual & user-friendly

● Better website search capabilities

● Less about “Where is it on the 
website?”

● New web sections like Student Success



Communications 2015-16

● Introduced Dr. Bowers to the 
community with coffees, blog, 
newspaper & social media

● State of the Schools

● Told our story through multiple videos 

http://www.youtube.com/watch?v=d8L7hQTYCbA


Communications 2015-16

● Began live streaming

● Launched Mission/Vision campaign

● Social Media growth



Social Media Growth

2,525 Likes
    44%

3,641 Likes

3,905 Followers
24%

4,849 Followers

Started account this year and now have 460 Followers

Worthington YouTube Channel has 99 Subscribers 
and more than 33,000 Video Views



Engaging Posts = Engaged Community



Engaging Posts = Engaged Community



Coming For 2016-17

● Website standards from school-to-school
● Reviewing analytics on web pages to determine 

better placement, usage, etc.
● Updated newsletter distribution
● More live-streamed video
● Social media themes (ref. Twitter contests)
● Integrating Mission/Vision into communication 

plan
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